


THE SHORE CLUB SALES AND MARKETING

• Dynamic Team, Local and International

• Industry / Trade Sales & Marketing / Wholesale + Travel Agents

• Digital / Social Marketing

• Public Relations

• Consumer Direct

• Group Sales / Weddings

• On-Island Activities / Events

• Community Outreach / Support



OUR SALES & MARKETING TEAM –On Island

KAREN WHITT
VP Sales & Marketing

JOANNE HOGG
Group Sales

DENARIO COOK
Reservation Sales Manager

RAYMOND YIP
Revenue and Reservation Manager

TAMMY FRANCIS
Sales & Marketing Coordinator

LOFTON MORLEY
Wedding Sales

JENNY CAPILI
Sales & Marketing Support



OUR SALES & MARKETING TEAM –U.S & Brazil

LING RILEY
Director of Sales & Marketing
Chicago

MARCIA CHIOTA
Sales & Marketing Representative
Brazil

CLAUDIA MONERO
Sales & Marketing Coordinator
Miami

SARI FREEMAN
Owner, Passages of Distinction

BRAD BEATY
Owner, Passages of Distinction

RON MUZII
President of Muzii & Associates, Inc.



MARKETING SUPPORT TEAMS

Website Marc Hoelscher Fifth Gear Marketing 

Digital SEO/PPC Kentyn Reynolds

Social Media Jennifer Bohnham

Graphic Design William Armenteros

J Public Relations



From Real Estate to Resort … a new lifestyle 

Website with exciting photography highlighting the resort.
http://www.theshoreclubtc.com

Branding – Logo Conversion

“Write Your Story Here”



SALES

FACT SHEET 



SALES

FACT SHEET 







LIFESTYLE PHOTOGRAPHY







INDUSTRY / TRADE TRAVEL SALES 



INDUSTRY / TRAVEL AGENTS



ISLAND 
DESTINATIONS 
COVER



















Themed Event –
Boston, New York & 
Jersey – Feb. 2018

MAJOR INITIATIVES/OUTREACH







CHRISTMAS 2017 – SPREADING HOLIDAY CHEER IN NYC!



CHRISTMAS 2017 – SPREADING HOLIDAY CHEER IN NYC!



Digital Marketing
Search Engine Optimization (SEO)
Pay Per Click















SHORE CLUB FACEBOOK

https://www.facebook.com/ShoreClubTC

Still the leading social media platform (by far), Facebook has nonetheless had major changes 

recently for businesses as they prioritize social / personal posts over business related and pages 

posts. This means for business, FB ads and FB group sharing become more important. 

SHORE CLUB INSTAGRAM

https://www.instagram.com/theshoreclubtc

The fastest growing platform, Instagram is key for communicating with current guests with       

the goal of giving personalized attention needed to help turn them into repeat guests. 

SHORE CLUB TWITTER

https://twitter.com/ShoreClubTC

We use this platform primarily to connect with travel industry professionals including             

travel writers, bloggers and travel agents. 

January – April 2018: Your Tweets earned 49.4K impressions

2017: Your Tweets earned 202.2K impressions

SHORE CLUB PINTEREST

https://www.pinterest.com/theshoreclub

Pinterest is still a leading platform. We use Pinterest like an on-line magazine to introduce the 

resort to potential new customers. We use group boards extensively and now have a network 

that reaches over a million people.  The goal here is not for the most followers, but for high 

numbers of website referrals and saves. 

SHORE CLUB SOCIAL MEDIA

#theshoreclubtc #longbaybeach #hartlinggroup
#writeyourstoryhere #longbaytci #whyilovetci

https://www.facebook.com/ShoreClubTC
https://www.instagram.com/theshoreclubtc
https://twitter.com/ShoreClubTC
https://www.pinterest.com/theshoreclub


0

500

1000

1500

2000

2500

3000

3500

4000

Jan-17 Feb-17 Mar-17 Apr-17 May-17 Jun-17 Jul-17 Aug-17 Sep-17 Oct-17 Nov-17 Dec-17

Social Media Growth 2017

Facebook Instagram Twitter Pinterest (web referral)
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SOCIAL MEDIA - FACEBOOK
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SOCIAL MEDIA - INSTAGRAM
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SOCIAL MEDIA - PINTEREST
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SOCIAL MEDIA - PINTEREST



SOCIAL MEDIA - TWITTER
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MEDIA OUTLETS
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However, off the beaten path on the other side of the island (it's only 1.5 miles wide), just a 5-minute car ride from 
Grace Bay Beach is a hidden gem, The Shore Club, the first property to set up shop on Long Beach Bay. And it’s 
quickly becoming the hottest place to stay in Turks. The $100 million resort, which opening at the beginning of this 
year, is nothing short of stunning, with 106 ocean view suites and six luxury villas spanning over 820 feet of 
beachfront on Long Bay. From the private verandas to the floor-to-ceiling windows with unobstructed views of 
that azure water, the rooms are modern and luxurious, while still maintaining an upscale Caribbean vibe. Once 
you’ve spent the afternoon lounging in one of three pools (the colonnade pool has swings in it, FYI!), pony up to the 
Dunes Spa hidden in the Then, it’s cocktail hour (finally!), and the famed Rope Bar certainly doesn’t disappoint. 
And speaking of wining and dining, neither does the property’s romantic fine dining restaurant, Sui Ren, serving up 
Peruvian-Japanese fusion from Chef Daniel Delgado.trees, where you can get a custom treatment in your own 
oversized private spa hut overlooking the ocean. Bottom line, it’s perfect for a honeymoon or romantic getaway 
(nothing beats sipping champagne at sunset from your private balcony as a barrage of kite surfers glide across the 
glowing water), but would equally as fabulous for an escape with girlfriends (the wellness offerings here are one of 
my favorite elements to the property).

Dear Shore Club, don't be surprised if I take up permanent residence at your hotel. 

The Shore Club Turks & Caicos, rates from $700/night, theshoreclubtc.com.



Karen Whitt – 2nd Vice President

TRADE MEMBERSHIPS & CONSORTIA

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiDtaCGy6rNAhVDdh4KHTEHA3oQjRwIBw&url=http://www.caribbeanhotelandtourism.com/marketplace/&psig=AFQjCNFra9PpWg2Hq6fNyiHGUwfvATz0qw&ust=1466099132428384




MAJOR INITIATIVES/OUTREACH

CHTA
MARKETPLACE 2018
Puerto Rico

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiDtaCGy6rNAhVDdh4KHTEHA3oQjRwIBw&url=http://www.caribbeanhotelandtourism.com/marketplace/&psig=AFQjCNFra9PpWg2Hq6fNyiHGUwfvATz0qw&ust=1466099132428384
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MAJOR INITIATIVES/OUTREACH
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Washington D.C. 2017

MAJOR INITIATIVES/OUTREACH



International Luxury Travel Market, Cannes December 2017

MAJOR INITIATIVES/OUTREACH

#TEAMTCI



CONSORTIA MEMBERSHIP

BY INVITATION ONLY - Virtuoso is the 
world’s leading travel industry luxury 
network, generating $15 billion annually. 
It consists of both travel advisors and 
travel partners - hotels, cruise lines, 
airlines and tour operators.
Virtuoso advisors specialize in helping to 
create travel itineraries you can’t find 
online or plan yourself. Virtuoso partners 
specialize in world-class customer 
service and experiences. 

https://www.virtuoso.com/Marketing-Landing-Pages/Why-Work-With-An-Advisor
https://www.virtuoso.com/articles/Working-With-An-Advisor/Case-Study-How-Do-Advisors-And-Suppliers-Work-Toge
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjk7N3crqrNAhWC_R4KHQQnBI0QjRwIBw&url=http://www.htg.com.au/corporate-travel/virtuoso/&psig=AFQjCNEdzSyjGpSyVq4SbvonNBy_GBWq1g&ust=1466091529773117


MAJOR INITIATIVES/OUTREACH





CONSORTIA MEMBERSHIP

Signature Travel Network, a 
network of more than 6,000 
luxury travel professionals who 
share one objective: to serve the 
unique needs of discerning 
travelers.

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjHnbnWrKrNAhWJbR4KHVaMDyEQjRwIBw&url=http://www.myriaddestinations.com/portfolio/signature-travel-network/&psig=AFQjCNE7WFPmZhQ6mbtHGNS2oBmPpEJ4og&ust=1466090953007367


CONDE’ NAST JOHANSENS – Recommended Hotel



ACCOLADES
The Shore Club Turks and Caicos has 
received international recognition 
and reviews from the top names in 
the travel and leisure industry. 



ACCOLADES



AWARDS

World Travel Awards
“The Caribbean Leading New Resort 2017"

Caribbean Journal
“No. 11 On The Top 25 Luxury Resorts in the 
Caribbean"

The Shore Club Turks and Caicos has received international recognition reviews from the top 
names in the travel and leisure industry. 



SPECIAL EVENTS
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COMMUNITY OUTREACH

CLEMENT HOWELL HIGH 
SCHOOL – Tourism Club



COMMUNITY OUTREACH

THE SALVATION ARMY CHILDREN EVENTS





SHAUN FRAZIER 



SHAUN FRAZIER 



SHAUN FRASER OLYMPIC GOLD MEDALIST  





AND … A GLANCE AT THE PAST!







THANK 
YOU!


