




Marketing campaign in 
conjunction with the 
Turks and Caicos Islands 
Tourist Board



SALES + MARKETING

WHAT IS 

THE SANDS SALES?
WHAT IS 

THE SANDS MARKETING?



THE SANDS AT GRACE BAY SALES

International Sales 
Team NYC, Atlanta, 

New England & 
Chicago

Industry Trade 
Dedicated firm, 

Muzii & Associates

Reservations Team, 
12 agents + 3 

Managers

Revenue 
Management 
Team, led by 
Raymond Yip

Booking Engine

Synsix

Digital SEO/PPC, 
NJC 

Communications

Group Sales 
Manager, Joanne 

Hogg

Group Wedding 
Sales, Lofton 

Morley



THE SANDS AT GRACE BAY MARKETING
Public Relations 

Team, NJC 
Communications

Social Media, 
Marlene Oliver

Website 
Management

Fifth Gear

Display 
Advertising

Brand Standards 
& Graphic Design

Webinars 
Photo and Video 

Shoots
Trade Shows

Conferences / 
Networking

Travel Partners 
Outreach

Community 
Outreach & 

Support

On-Island 
Activities & Events

Reputation 
Management, TTH 
Marketing Group



SALES & MARKETING
2020 + Q1 2021

The Sands Global Sales & Marketing Team 
remained relevant throughout the pandemic by hosting webinars, 

zoom meetings, personal phone calls and virtual tradeshows.



Sales &
Marketing 
Highlights

▪ Creative E-Blasts – 6 blasts in 2020 and back to once a 
month in 2021 to our data base of 25,973.

▪ Website Management with Fifth Gear and TTH Marketing 
to maintain SEO and up to date information.  

▪ Aggressive Social Media and Digital Marketing producing 
favorable results.

▪ Tour operators and online travel partners, this market 
segment represents 49% of our overall business and for 
2021 we have 60 wholesale partner contracts.

▪ Updates to Wholesalers and Sales Reps are produced on a 
very regular basis. This includes covid protocols, 
promotions, island updates.



Social Media Growth
Over past 12 months

From last June 2020 until about two months ago, the social media strategy was

focused on inspiring and engaging with past and prospective new guests during

the times that the resort was closed and/or when it was a challenge to travel due

to the pandemic. The team developed posts, videos, and response to travelers to

keep The Sands at Grace Bay top of mind as they dreamed of being able to travel

again, inspiring them with hope and further strengthening engagement. The

result has been positive increases across social media channels as follows:

▪ Gained 952 Instagram now totaling 4,385, an increase of 32 percent

▪ Gained 1026 Facebook now totaling 11,200, an 11 percent increase

▪ Gained 200 Twitter now totaling 2,300, an increase of 9 percent

▪ Total Pinterest Impressions increased by 7 percent to 11,000 (past 6 months)

▪ New TikTok account with growing fan base



Facebook

2021 Social Media Ramp-up Strategy

Past 30 days and beyond…

As travel continues rebounding and to boost bookings from pent-
up demand, the team has started implementing a social media
ramp-up plan focused on motivating past guests and new
prospective guest to take action! (i.e. click, like, follow, comment,
share, book). This strategy is already seeing success utilizing the
newest features of Instagram such as Reels. As well, an increase in
posting across Facebook and Instagram is expanding audience
reach and engagement. Here's a glace at increased engagement
and reach over the past month on Facebook:



Facebook
2021 Social Media Ramp-up Strategy
Boost in Engagement  

May 10-June 7

May 18-June 14



Facebook
2021 Social Media 
Ramp-up Strategy
Boost in Engagement  

Total Likes and Engagement This Week (Past 7 days)



Facebook – Sample Posts

20.4K People Reached
1.3 K Engagements

11.5K People Reached
667 Engagements

4K People Reached
651 Engagements

15K People Reached
1.7K Engagements



Instagram

2021 Social Media 
Ramp-up Strategy
(Past 30 Days – Continued)



Instagram – Top Post and Reel (Past 30 Days)



Instagram  - Sample Posts



Instagram  - Sample Posts



This Summer we will be launching …

#SandsBestFan
“Do you feel that you are the ultimate fan of The Sands?

Tell us why! Share your photos and memories gathered during
your stay – for a chance to win a free 3-night stay!

Video, or photo submissions – posted on Instagram or Facebook
using #SandsaBestFan as well as #thesandstc with the most
engagement wins!”



PUBLIC RELATIONS
RECAP + HIGHLIGHTS

• Secured 50+ print/online/broadcast 
placements in consumer and travel trade 
media outlets

• Generated 40+MM impressions

• Of the coverage, the majority was digital,
which is very reflective of the state of the
industry and how media is consumed

• Key messages focused on family-friendly
travel, weddings and honeymoons, luxury
with value-added perks



PUBLIC RELATIONS
RECAP + HIGHLIGHTS 
Sample Clips



PUBLIC RELATIONS
Promotions

“The Price is Right” - The Sands at Grace Bay
offered a trip giveaway on this National TV
Gameshow and received on-air coverage on June
3rd, 2021. Agency secured The Sands participation
in the current season of the “The Price is Right”
TV Show as a Prize Sponsor. This #1 Daytime
television show averages over 5.2 million viewers
per show. Over the past season, The Price is
Right saw a dramatic surge in viewership with
over 5.62 million viewers tuning in.



PUBLIC RELATIONS
Promotions

CBS TV – “Let’s Make A Deal” - The Sands
offered a trip giveaway on this National CBS TV
Gameshow and will receive on-air coverage in
the summer. Agency arranged for The Sands at
Grace Bay to participate in the current season of
this show that features over 4.29 million viewers
per episode. The team further utilizes this type
of promotion once we have a solid air-date,
sharing the news that The Sands at Grace Bay
will be featured on the CBS show across social
media channels and applying the appropriate
hashtags to garner new views organically.



E-mail Marketing 2020 



E-mail Marketing 2021 



E-mail Marketing 
Sharing Hartling 
Heartfelt Hospitality



E-mail Marketing 
Holidays



Creative Display 
Advertising



Pop-up Display 
Virtual Show 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiDtaCGy6rNAhVDdh4KHTEHA3oQjRwIBw&url=http://www.caribbeanhotelandtourism.com/marketplace/&psig=AFQjCNFra9PpWg2Hq6fNyiHGUwfvATz0qw&ust=1466099132428384


Top Awards 
The Sands

TripAdvisor Travelers’ 
Choice Award 
2020 and 2021 
(new name for
Certificate of Excellence)

Hotels.com Loved by 
Guests Award 2021



What’s 
NEW

• New Website for The Sands: we have just begun the
process of creating a new website design which will
also improve sales funnel, mobile experience and
SEO.

• E-Newsletter Program: new system going live this
month for ease of sharing databases and cross
promotions.

• Pinterest – We will now be creating and sharing
specific pins to their subscriber list of over 1 million
people.



What’s 
NEW

POSTCARDS FROM PARADISE!
Staff Social Media Features

New for 2021 will be a series of 
staff features across our social 
media platforms.  With so much 
competition for travelers, our goal 
is to pull on the heart strings of our 
past guests, showing them the faces 
of the people they have formed 
bonds with over the years, and 
encouraging them to come back 
and visit with their favorite staff 
members.   



Community 
Support 

Hope Is On The Way

Hartling Group Resorts & Grammy Award winning 
Gramps Morgan message of hope - imagined, 
choreographed and filmed by all of us at Hartling Group 
Resorts. (Stan’s brainchild ☺)

The resulting video went viral, being shared over social 
media, blogs, email newsletters, and media coverage. 

Total organic social video views was over 85,000, and  
on The Sands social media alone, the video had nearly 
30,000 views.  

https://youtu.be/TdsaZumQ4MQ currently with over 
11,000 views. 

https://youtu.be/TdsaZumQ4MQ


HARTLING GROUP COMMUNITY SUPPORT

• National Museum

• Police Force

• Premier’s Cup

• Drug Prevention

• Cancer Society

• United Way

• Community College

• Boys to Men

• Children’s Home



HARTLING GROUP EMPLOYEE FOOD 
DISTRIBUTION

A little bit of hope during dark days.  

THANK-YOU
OWNERS FOR YOUR GENEROUS DONATIONS!



What Do We 
Expect for the 
Future?

• Booking Pace/Forecast is Promising, we are seeing 
double-digit increases in call volume, website traffic 
and occupancy/revenue pace.

• Airlift is increasing in TCI and the outlook for the rest 
of the year is optimistic.

• Turks and Caicos remains a “favored destination” for 
North American travelers and leads the region in 
tourism recovery. 

• The vaccine rollout will continue to improve our 
position as a destination touting the ultimate in health 
and safety for visitors.

• According to the experts … The Caribbean is 
predicted as the destination of choice for at least the 
next 18 months as consumers confidence continues to 
increase resulting in the decision to travel.

• This is all wonderful news however, our competition 
is strong, destinations are re-opening daily, and we 
must continue to work very hard to remain at the top 
of our game in all aspects of Sales, Marketing, Public 
Relations, Community Relations, Partner Relations, 
Guest Relations, Owner Relations, and Employee 
Relations.



THANK YOU!


